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It's game on!Unemployment 
policy key to 

economic rally

The opening of the Aviva Stadium at 
Lansdowne Road not only marked the 
end of a remarkable period of ecu-
menism in Irish sport but the start of 
a business rivalry over meeting and 
conference facilities.

At the throw-in in Croke Park they 
have an established venue, with prov-
en facilities and even a crucial nation-
al industrial agreement named after 
the stadium.

At the kick-off of the Aviva Stadium 
they have the novely value, the con-
tacts of the rugby fraternity and the 
location near to Dublin's business dis-
trict.

The streaker on the pitch for both 
venues could be the arrival of the 
National Conference Centre in the 
Docklands this September. 

It's like what they used to say about 
Dublin buses. None for ages...
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Terry Prone Interview
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The importance 
of meeting 

tax deadlines
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By an astonishingly decisive 
margin, Dublin's businessmen 
and women want the current 
Government replaced by the 
opposition parties.

In our first opinion survey of 
100 company owners 84% said 
that the coalition were not doing 
enough to help business. Then it 
got worse when 92% said that 
they thought the Fine Gael and 
Labour would do a better job.

Our poll also shows that the 

credit crisis for businesses is far 
from over as 4 out of 5 owners 
said they are having problems 
getting credit.

And despite the upturn in busi-
ness sentiment reported above 
and the reported end of the 
recession almost 40% of owners 
refused to express confidence 
that their companies would sur-
vive over the next few years.

Full poll details - back page

Diverse interest groups 
including ISME and ICTU 
want the Government to 
introduce new measures to 
stimulate employment 
which, in turn, would 
increase general spending 
in the economy. 

At the moment unem-
ployment figures have sta-
bilised though according 
to the latest figures more 
companies still expect to 
decrease employee num-
bers (29%) than expect to 

increase staff  (16%). 
IBEC Director General 

Danny McCoy pointed to 
the importance of  stimu-
lating domestic business 
activity. "Recovery is con-
tingent upon businesses 
returning to growth and 
recruiting new staff," he 
said 

"Unless this happens, 
not only will the public 

finances continue to dete-
riorate, but we will under-
mine the progress that has 
been made in stabilising 
the banking sector. The 
global economic recovery 
is already lifting Ireland's 
export sector out of  reces-
sion. A recovery in the 
domestic economy is the 
next step."

On the other side to the 
industrial fence Ictu's 
David Begg criticized what 
he sees as government 
inaction on the jobs crisis. 

"Even enlightened self  
interest should tell them 
that we will not even begin 

ThE Government is coming under increased pressure to 
draft renewed policies to tackle the unemployment as 
fears grow that austerity measures could prolong the 
recession.

to recover until employ-
ment starts to pick up," he 
said.

"Claims that we have 
already exited the reces-
sion or have turned the 
corner are meaningless, 
until we start getting peo-
ple back to work".

International economic 
opinion has moved from 
an insistence that govern-
ment deficits must be 
addressed to fears that aus-
terity measures across 
Europe will depress 
demand and lead to fur-
ther deflation.
Growth predicted - page 18  

By Niall Gormley
Editor

Croke Park and Lansdowne Road 
compete for conference business

for business
Page 7

Business sentiment and trading conditions improve
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Innovation will maximise Ireland’s economic 
opportunities - American Chamber

ThE American Chamber of  Commerce in 
Ireland has welcomed the appointment of  
an industry led implementation group to 
oversee the execution of  the recommenda-
tions of  the Innovation Task Force Report, 
released in March.

The American Chamber had expressed 
concern last month that the Report was in 
danger of  ‘being left on a shelf  to gather 
dust’ and had called for the establishment 
of  an industry led committee to expedite 
the process.

Ms Joanne Richardson Chief  Executive 

of  the American Chamber said, "In today's 
global investment environment, intense 
competition means we need to look to new 
areas of  innovation and added value to 
generate and sustain our economic suc-
cess. Ireland needs to continue to offer 
something distinctive. 

“The Innovation Taskforce Report rec-
ommended a number of  measures which 
can make Ireland an innovation hub and 
we welcome Minister O’Keeffe’s appoint-
ment of  an implementation group to help 
bring these recommendations to reality." 

Almost 100,000 people are directly 
employed in over 600 US firms in Ireland 
accounting for 70% of  all IDA supported 
employment. Almost two out of  every 
three foreign direct investment projects 
coming to Ireland in 2008 originated from 
the US. In 2008, US firms paid over e3b to 
the Irish Exchequer in Corporate Tax (or 
approx 40% of  total corporate tax take in 
2008) and contributed a further e16b in 
expenditure to the Irish economy in terms 
of  payrolls, goods and services employed 
in their operations.

Managing is NOT Leading
I hOLD regular workshops/seminars and speaking engage-
ments and in particular address an audience of primarily busi-
ness owners. One of the critical areas I often cover, and it 
always elicits a great response, is in the area of clarity. 

As Brian Tracy, my mentor, says “85% of business success is 
achieved through clarity”. Clarity of thinking is even more criti-
cal in today’s environment. But how do you achieve this?

In it’s simplest form it is achieved 
by leading and not managing. 
Leadership is all about vision and 
clarity of thinking. Vision is rarely 
achieved or conveyed by those in 
day-to-day business. 

As Warren Bennis aptly states: 
“Leaders are people who do the 
right things, managers are people 
who do things right”. Don’t get me 
wrong, managing is clearly an 
important function of any business, 
however in today’s environment it 
is by no means enough. 

you cannot operate in an environment of constant change 
without constant innovation. you cannot innovate without lead-
ing, you cannot lead without clarity and you cannot achieve 
clarity without devoting time to stand back from your business 
and ask the hard questions.

Good Questions

1) What will our industry look like in five years time?
2) What skills will our organisation need to develop in order to 

compete effectively?
3) What is our firm’s capability now to adapt to that future. 

Constantly challenge the status quo and current thinking 
within your organisation. This is certainly not easy, but is essen-
tial. Are you surrounded by 'yes' people? Generally, if you have 
a group of managers that achieve consensus quickly on an 
issue, it is the time for you to question the logic of that decision 
and dig a little deeper. 

In summary think, act and be a leader. Constantly remind 
yourself of the importance of planning and thinking rather than 
always doing. 

Action Exercises

Firstly, be 100% honest with yourself and ask if you are 
spending all of your time doing and no time planning. 

Secondly, plan time to spend in 'entrepreneurial mode' where 
you are looking to the future and crystalising where you and 
your business could and should be in five years time. Work back 
from this vision to the present and immediately start to write 
out a detailed plan of how to get there. 

Thirdly, learn to delegate more, in order to free up time for 
planning and thinking. 

Fourthly, identify the skills you and your team will need to 
develop in order to compete in your industry in the future. 

Ronan Kilroy is a Certified Focal Point Business Coach. 
Focal Point Coaching Excellence is powered by Brian Tracy

Managing
By Ronan Kilroy

ChAMBERS Ireland has 
announced details of  a strate-
gic alliance with the Institute of  
Professional Selling (IPS), a 
new academic and representa-
tive body for sales and custom-
er service professions across 
Ireland. 

Sandy Metcalfe, IPS 
Chairman said, “Without 

accredited and professional 
sales staff, Ireland will not be in 
a position to prosper and take 
advantage of  the global eco-
nomic upturn when it happens. 
With so many companies striv-
ing to maintain and grow, it is 
now time that the sales profes-
sion spearhead its part in 
Ireland’s economic recovery.”

Chambers Ireland 
in strategic alliance
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The welfare economy
SO finally after having a snap at the private sector a punch at 
the public sector we are getting around to having a whisper 
about the social welfare system. This system exists to support 
those who are in need. It is not there to support those who are 
have expert skills in fraud, or untruths or system manipulators. 
Ireland is lucky to have one of the best social systems in the 
world. however this is sustainable only when we have a growth 
economy or if the country had saved some money in the 
growth times.

Many people have, and only 
require, a short term knowledge 
and experience of the welfare sys-
tem. Others have almost a legal 
authority on the regulations of the 
social system.  

So for this week if you were in 
charge of the social welfare system 
can you think how it could be 
improved or corrected? 

The easist and most balanced 
start is to reduce the amounts paid 
which should be done with defla-
tion in a similar way it was increased 
with inflation. 

Those who can work should be 
encouraged to do work that would 
support the state, public works that either support business in 
the short term or work identified by local councils. 

Cut down on fraud

A suggestion would be to employ more people to detect fraud 
in a way that would be self-funding, by encouraging local to 
identify people involved in social welfare fraud. 

There is currently no corrective action. The gardai have special 
units for crime. Would it be possible to have a special unit for 
social welfare fraud? The usual reasons for the current state 
includes the level of bureaucracy to be overcome. Another 
excuse is the amount of information to be managed is too large. 
But large companies deal with more information than this on a 
weekly basis. 

The aim is not to remove or reduce much needed welfare but 
be even handed and fair to those who actually need it, not 
legally entitled to it. It is hard to accept, in all rational thought, 
that it is better to be out of work than in it; that three day 
weeks in business is better than five; that trying to improve 
oneself with work experience or education is not possible 
unless the six months you had between losing a job and apply-
ing for a course is timed exactly. 

Getting back to work

We need to ensure that the system gets people back into the 
world of work and the real economy as soon as possible. For 
anyone who sees the welfare system as a lifestyle choice, it is 
life draining. For those who experience and need the welfare 
system in tough times it is a valuable lifesaving system. The 
welfare change can save some part of the life of the country.

Business 
View

By Ferghal McHugh

Bank seed monies should be used to create 
multimillion euro co-investment fund - hBAN
The halo Business Angel network (hBAn), 
the national network for angel investing in 
Ireland, has urged the Government to uti-
lise monies to be set aside by the two main 
banks for seed capital financing to create a 
multimillion euro co-investment fund, to 
help support early stage technology and 
life science enterprises.

hBAn has said that the combined €40 
million sum that is to be used by Bank of 

Ireland and AIB as seed capital for enterprise 
Ireland-supported ventures* should instead 
to be used to set up a co-investment fund, 
along the lines of similar initiatives in other 
european countries. The proposed co-
investment fund should work on the basis 
that any investments by business angels 
through a formalised syndicate will be 
matched under the same terms by public 
sector funds, said hBAn.

Diane Roberts, national Director, hBAn, 
said: “We believe that an Irish co-invest-
ment fund would allow for individual inves-
tors and investment syndicates to be sys-
tematically matched with appropriate 
opportunities. In turn, this would support 
the creation of an angel capital industry in 
Ireland, where high tech entrepreneurs will 
be able to access essential working capi-
tal”. 

New Pensions 
Industry Newsletter
PenSIOnS Ireland, a new pri-
vate circulation newsletter for 
people involved in the Irish 
pensions industry at all levels 
has been launched by special-
ist publishers IRn.

edited by personal finance 
journalist Jill Kerby and writ-
ten by a team of specialist 
journalists and contributors, 

Pensions Ireland will be pub-
lished monthly and will 
include pensions news, fea-
tures and analysis. 

The first issue includes a 
number of news stories on 
proposed changes to a number 
of Irish occupational schemes 
and an analysis of the 
Pensions Framework report.
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news Bites
Volcanic ash and employment law 
– an unusual correlation 

ChAMBER hR has provided us with an advice sheet on 
employment issues relating to the recent disruption to business 
caused by the Icelandic volcano.  If  any of  the questions below 
have been raised for you please contact Mary at 01 4585235 or 
mary@sdchamber.ie to receive a copy of  the advice sheet.

•	Where	there	is	no	work	available	as	a	result	of 	the	Volcanic	
Ash 
•	Employees	who	are	stranded	abroad	and	unable	to	attend	

work 
•	Employees	who	had	booked	annual	leave	but	wish	to	cancel	

it due to flight restrictions 

Wind energy

WITh conclusion of  the South Dublin County Development 
Plan 2010 - 2016 South Dublin Chamber has made submissions 
regarding many areas of  economic activity. Among them is the 
proposal to use the wind energy in Dublin Mountains. 

In terms of  wind resource the Dublin Mountains are as good 
as the best locations in Ireland for wind generation. harnessing 
wind energy requires the provision of  wind turbines, some-
times in scenic areas, and most people are rightly concerned 
about the possible visual impact of  wind farms. 

We must however have a balance between sustainable eco-
nomic activity and responsible environmental protection. 
South Dublin Chamber believe that certain areas of  the moun-
tains should be clearly identified as locations within which 
wind energy projects would be permitted in principle. 

This would provide some clarity to promoters of  wind energy 
projects. The normal planning process would of  course still 
apply.

N81 Hollywood Cross to Tallaght 
Road Improvement Scheme

KIlDARE National Roads design office in conjunction with 
Kildare, South Dublin and Kildare County Councils are in the 
process of  investigating route corridors for the upgrade of  the 
N81. 

The need to upgrade this important road in the county has 
been identified in the National Development Plan (NDP 2007-
2013), National Spatial Strategy and Transport 21.

If  you would like to express your view on the route options 
then log onto www.kildare.ie/countycouncil/nationalroad-
sdesignoffice.

Helping your Business
For more information call: 01 462 2107  or visit www.SDChamber.ie

NETWORKING •  ADVICE •  LOBBYING

Thinking local to make 
the local economy work
ThINK local 2010 is an initiative of  
South Dublin County Development 
Board which South Dublin Chamber is 
part of  and strongly supports.

Think local helps create and develop 
community awareness of  the advantages 
and benefits of  supporting local busi-
nesses and community facilities.

By making a 10% switch of  your cur-
rent non-local spend to local services, 
businesses and facilities YOU can make a 
different to your economy in South 
Dublin County.

Most of  your business needs can be 
catered from within the County such as: 
printing, IT services, office supplies, mar-
keting, accountancy and legal 
services. high quality conference 
facilities, hotels and restaurants 
are located throughout the County 
and available for all your meeting 
and entertaining requirements:
•	South	Dublin	County	is	an	

important part of  the Dublin 

city regional economy.
•	South	Dublin	County	offers	a	diverse	

array of  restaurants and bars serving 
the best of  Irish, Continental and 
Asian cuisine.
•	South	Dublin	is	a	collaborative	County	

with agencies and social partners 
working well together at County level 
and engaging with residents and busi-
nesses.
•	South	Dublin	Chamber	offers	business-

es in the area dynamic business net-
works and opportunities to increase 
your sales and product awareness
•	Support	for	entrepreneurship	is	availa-

ble throughout the County.

Peter Byrne, CEO South Dublin Chamber, Cllr. Eamon Tuffy, Ian Cleary, Tara Perry, Old Bawn Community School, Sherri Brennan, Skip Trans and Mayor Mick 
Duff at the launch of the Think Local 2010 campaign.

Why switch your 
10% locally?
n Great value and offerings 

on your doorstep.

n Helps maintain jobs and 
may increase employment.

n It's environmentally 
friendly not to travel far 
for services and products.

n More money is reinvested 
here in your county.

n Opportunities are created 
so Entrepreneurs can thrive 
in this county.
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events
Calendar
Don’t Lunch Alone:
 

What Lies 
Beneath?
Date: 
Thursday 6th May 2010 
Time: 12.30pm – 2.00pm – 
Light lunch served
Venue: Chamber Training 
Academy
Presented by: CLARK
Cost: FRee to Chamber 
members

Tackling Climate 
Change
Date: 
Tuesday 18th May 2010 
Time: 12.30pm – 2.00pm – 
Light lunch served
Venue: Chamber Training 
Academy
Presented by: Irene Bergin & 
Associates
Cost: FRee to Chamber 
members

Chamber B2B Networks:

Chamber Tallaght 
B2B 
network meetings 
Dates: 
Wednesday 12th & 26th May 
Venue: The Synergy Centre, ITT 
Dublin, Tallaght, Dublin 24
Time: 7.15am – 8.30am
Cost: FRee to Chamber 
members

Chamber 
Greenogue B2B 
network meetings 
Dates: 
Friday 7th & 21st May 
Venue: Greenogue Business 
Plaza, Greenogue Business 
Park, Rathcoole, Co Dublin
Time: 7.15am – 8.30am
Cost: FRee to Chamber 
members

Chamber M50 B2B 
network meetings:
Dates: 
Thursday 6th, 13th, 
20th & 27th May 
Venue: Red Cow Moran hotel, 
Red Cow Complex, naas Road, 
Dublin 22
Time: 7.15am – 8.30am
Cost: FRee to Chamber 
members

Chamber Ladies 
B2B 
network meetings: 
Dates: 
Wednesday 5th & 19th May
Venue: Miele, 2024 Bianconi 
Avenue, Citywest Business 
Campus, Dublin 24
Time 5.30pm 
Cost: FRee to Chamber 
members

Contact Mary at 01 4622107 
or email: mary@sdchamber.
ie for further information on 
any of these events.

BRIAN Buckley, Managing Director Greyhound 
Recycling & Recovery ltd became the 15th 
President of  South Dublin Chamber at our recent 
AGM. 

Brian (pictured right with Environment Minister 
John Gormley) is a graduate of  Trinity College 
Dublin, he spent several years working in invest-
ment banking in Australia before returning to 
Ireland in 1997 to establish the Greyhound group. 
As Managing Director of  Greyhound Brian 
believes that innovation in recovery technologies 
– leading to cost reductions – is the key to 
Greyhound’s continued success and Ireland's com-
mitment to reduce landfill content by 2013. 

Brain welcomed four new Council members on 
board at the AGM and thanked his predecessor 
Con McCarthy CEO Sandymark Construction for 
the energy, commitment and vision he brought to 
his role as president in the last two years.

 Newly appointed Council members were
•	Sherri	Brennan,	Skip	Trans	
•	Alan	Sullivan,	Meditec	Medical	
•	Jimmy	Sheehan	Sheehan	&	Associates	
•	Michelle	Cronin,	BP	O’Reilly	&	Co	

new president for SDCC

Welcome to our 
new members 

• About Your Dog • 
• Paintbox Graphic Design •

• Dunboyne Castle Hotel & Spa •
• Casa Carers Ltd •

• Tallaght Directory •

Certificates of Origin
The Chamber offers a range of 
commercial services including 
authorisation and certification 
of the following documents:
• european Certificates of Origin
• Arab Irish Certificates of Origin
• export Invoice & Packing Slips
• Company Documents
• health & Analysis Certificates

The May 2010 

edition of 

Chamber TV can 

now be viewed on 

www.sdchamber.ie

All Chamber activities are 
opportunities for Networking 
from meetings through to pres-
entations and events the oppor-
tunity exists to network. 

South Dublin Chamber have 
a specialised networking pro-
gramme for members. Chamber 
B2B offers our members and 
those interested in joining an 
opportunity to meet on a regu-
lar basis, build relationships 
and increase business between 
members.

In order to get the most out 
of  your networking meeting its 
worth considering the follow-
ing suggestions;
•	Arrive	prepared	
•	Have	business	cards	with	you	
•	Clear	short	introduction	on	

your company and your role. 
•	Actively	listen	to	other	

people 
•	Don’t	only	talk	to	the	people	

you know. 
•	Have	a	clear	focus	
•	Follow	up	on	contacts	after	

How to get yourself networked
the event ideally within three 
day's
Always bear in mind that the 

person you are talking to has 
many business connections and 
through these business oppor-

tunities may also be possible 
for you.

For more information on 
Chamber B2B Network contact 
Mary mary@sdchamber.ie tel; 
01 4585235

South Dublin Chamber members at a B2B Network meeting
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however, if  used incorrectly a 
fixed term contract is more like-
ly to cause those complications 
you were so eager to avoid!
•	Fixed	Term	Contract	-	the	

actual period of  employment 
is specified. The contract 
comes to an end at expiry of  
fixed term
•	Some	confusion	between	

fixed term contract and spe-
cific purpose contract. They 
may be classified as one type 
of  contract but the difference 
is: Fixed term v Specific pur-
pose - A Specific purpose 
contract is not necessarily 
measured by time but its life 
is measured by reference to 
the occurrence of  an event of  
the cessor or a purpose. 
Whereas in a fixed term con-
tract - the actual period of  
employment is stated

Guidelines for fixed term employees
All too often we see employers misusing fixed term contracts as 
they are under the misguided belief  that they are a way to avoid 
some of  the complications associated with a standard full time 
contract. 

•	Protection	of 	Employees	
(Fixed-Term Work) Act, 2003 
was enacted to prevent abuse 
from successive contract
•	Fixed-term	contracts	entered	

into before the 14th July 2003 
- an employee who completes 
or completed 3 years continu-
ous service contract can only 
be renewed once more and 
cannot exceed 1 year
•	It	is	important	the	Employer	

states in writing (preferably in 
the contract) what will cause 
the contract to end i.e. exact 
end date if  fixed-term con-
tract
•	Employer	should	provide	a	

written statement (preferably 
in the contract) of  objective 
grounds for fixed-term con-
tract requirement
•	Employers	must	inform	fixed-

term employees of  vacancies 

for permanent positions
•	Employers	are	advised	to	

exercise extreme caution 
when renewing a fixed term 
contract. Particularly bearing 
in mind the maximum time 
for successive fixed term con-
tracts as stated above
•	Fixed	Term	employees	can-

not be treated less favorably 
than a comparable perma-
nent employee
•	Employers	are	expected	to	

make fixed term employees 
permanent at the end of  a 
fixed term if  services are still 
required

•	Employers	must	objectively	
justify the renewal of  a fixed 
term in writing to the 
employee is not offering a 
permanent position at the 
completion of  the fixed term 
contract

Under section 2 of  the Unfair 
Dismissals Acts, 1977 – 2001 
the Act shall not apply to a 
dismissal which consists only 
of  the expiry of  the term of  a 
fixed term contract without its 
being renewed provided that 
the following conditions are 
adhered to:

Employment news

AS recently reported by the Irish Examiner the 
Government has discussed plans to begin recovering 
approximately €80 million from Irish employers who 
had claimed inability to pay for statutory redundancy 
owed to employees they were making redundant.

Generally, employers pay the statutory redundancy 
entitlement to employees and thereafter claim back a 
60% rebate on the figure paid out. however, in certain 
instances and certainly in recent years, it has become 
increasingly necessary for employers to claim inabili-
ty to pay. In these cases the Government pays the 
lump sum directly to the employees from the Social 
Insurance Fund (SIF) and thereafter looks to recover 
40% of  the sum paid out.

however, according to figures obtained from the 
Department of  Enterprise, Trade and Employment at 
the end of  2009 the Government had recovered just 
€3,589,802 of  the money employers owed it either 
because they could not or would not pay the statutory 
redundancy. They showed €78,673,864.61 was still 
outstanding. 

If  you are currently trying to navigate redundancies 
within your business and require advice please don't 
hesitate to contact us at info@esa.ie or 01 8774608.

State to recover 
up to €80m in  

redundancy
The hSA has just released a short guide “Get a Grip” on 
how to manage slips, trips and falls in the workplace. 

If you manage or operate a Small or Medium enterprise 
(SMes) then the accident risks are even higher; especially 
those with 50 employees or less.

In a time when time and money have become even 
more weighted it is crucial to factor into your yearly 
budget the allocation of monies for health and safety 
training.

According to the european Agency for Safety and 
health at work: “Slips, trips and falls are the largest cause 
of accidents in all sectors from heavy manufacturing 
through to office work. In the Member States they have 
been identified as the main causes of accidents that 
result in more than three days absence from work.”

When deciding whether or not to organize training it is 
imperative that you contract the cost of the training to 
these possibilities:
• 1 in 5 (1,358) of all 4+ day injuries are slip, trip and fall 

related
• Of those 1 in 5 (278) people were unable to work for 

over a month
• 44% (428) of Injuries Board liability awards were for 

slips, trips and falls in 2008
For your FRee short guide on slips, trips and falls please 

contact the hSA or visit their website www.hsa.ie. If you 
would like further advice on any of the above issues or if 
you would like to discuss training options please don’t 
hesitate to contact us directly on 01 8774608 or info@
esa.ie.

Manageing slips, trips and falls in the workplace

For further insight into these steps 
and more information on what 
Experian can do for your business, 
please visit our website today on 
www.experian.ie or contact Paul 
Slevin, Head of Sales, Experian 
Ireland Ltd. on 01 8469200

(a) The contract is in writing;
(b) The contract specifies that 

the Act will not apply to a 
dismissal which consists 
only of  the expiry of  the 
term of  the contract without 
its being renewed of  the ces-
sor of  the purpose in a spe-
cific purpose contract

(c) The contract is signed by 
the employer and the 
employee

Note: Employers must be 
aware that an employee retains 
a right to claim unfair dismissal 
even if  an employer draws up a 
fixed-term or specific-purpose 
contract. If, on the ending of  
such a contract, an employee 
claims unfair dismissal a rights 
commissioner or EAT will 
determine whether the contract 
was genuinely a fixed-term or 
specific purpose contract. 

The EAT will examine the 
employer's reason for entering 
into such a fixed-term contract 
in the first place, the EAT will 

look at what was happening at 
the time, the contract expired 
and the reasons as to why it 
was not renewed. 

In cases of  genuine fixed-
term or specific-purpose con-
tracts an employer should have 
no difficulty in showing how 
circumstances had changed or 
that the temporary need catered 
for at the time of  entering into 
the contract had in some been 
satisfied.

Should you have any ques-
tions or queries on any of  the 
issues raised above please don’t 
hesitate to contact us at info@
esa.ie or on 01 8774608.

Employers must be aware that an 

employee retains a right to claim 

unfair dismissal even if an 

employer draws up a fixed-term 

or specific-purpose contract.
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Making your 
website work 
for you during 
the recession

We’ve seen a major increase 
in business from companies 
who in the past haven’t taken 
their web presence as seriously 
as they could have or should 
have. The main reason for this 
was that they were generating 
enough sales leads through tra-
ditional methods and didn’t 
need the web to generate extra 
leads. 

Now that business has pretty 
much dried up, competition is 
fierce and therefore businesses 
with a head start online are 
reaping the rewards.

But that doesn’t mean that it’s 
too late for firms to start mak-
ing an impact online. looking 
at the many Irish businesses 
online today, it’s hard to find 
more than a handful of  compa-
nies who are maximising their 
online presence. The opportu-
nity for most companies to gain 
a significant presence is huge.

Top tips for making your web-
site work for yOU!

1. Find a GREAT web devel-
opment company

Building a strong relationship 
with your web development 
company will be key to your 
success. Try to find a web devel-
opment company that is willing 
to listen and fully understand 
how your business works, your 
products and your goals. 

Combining your knowledge 
of  your business and their 
expertise will help your busi-
ness excel online. Never under-
estimate the value a good web 
partner can bring your compa-
ny.

2. Understand your customer 
and their needs
Many companies treat their 
website as an online version of  

AS the recession bites harder and new business seems much 
harder to find, many business owners are looking for new ways to 
promote their business. So it’s hardly surprising when you see 
more and more companies taking a serious look at their web pres-
ence as a cost effective tool for promoting their business. 

their brochure. This tactic is old 
and boring. It’s time to under-
stand what your customer 
expects from your business 
online. 

For example, when your cus-
tomer emails you do they expect 
an immediate response? Should 
you provide the ability for your 
customer to see the current sta-
tus of  their order? and so on... 

3. Create compelling content

The web offers so many oppor-
tunities for getting your mes-
sage out there to the masses. 
Whether it’s video, a blog, 
Facebook or Twitter, your com-
pany should spend time finding 
out what content you can pro-
vide to your customers, ideally 
for free! 

Don’t just put up a website 
and expect people to engage 
without giving them a reason 
to.

4. Don’t try to be technical!

When creating the brief  for 
your new website, don’t try to 
be technical. This is where the 
good web developers excel. 
They will be able to suggest 
solutions to meet your require-
ments without being pigeon 
holed into doing it the way you 
want it to be done. 

Spend time focusing on what 
you want your website to do as 
opposed to how you want it to 
be built.

FACeBOOK has seen huge growth over the 
past couple of years. It is estimated that 
there are over 400 million Facebook users 
WorldWide. With this significant growth, 
many weren’t surprised that in March of 
this year, Facebook overtook Google as 
the most visited web property in the US. 
It’s not surprising that many of the Worlds’ 
most popular brands are falling over each 
other in an effort to become the leading 
brand on Facebook.

Just like the search engines did in the 
late nineties, Facebook, Twitter and other 
social networks have created a brand new 
market for technologically minded entre-
preneurs. This has lead to a massive 
increase in the number of new companies 
selling themselves as “Social Media 
Marketing experts”. Some of these so 
called experts are happy to tell you, that 
your business is doomed for failure if you 
don’t have a presence on one of the many 
social networks. 

But let’s face it, social media networks 
are so new that no-one really knows how 
best to run an effective campaign. There 
are of course many examples of busi-
nesses who are running what appear to 
be excellent marketing campaigns through 
Facebook, but it’s hard to find a typical 
SMe who has achieved success. Facebook 
is clearly suited to certain types of busi-
nesses. It’s hard to see how a local 
accountant for example, can inspire peo-
ple to become a fan of their Facebook 
page, but it’s not impossible with a little 
thought and creativity.

This is not to say that you should ignore 
Facebook as means of promoting your 
business. It simply means that you need 
to find out how best to engage with your 
customers through it. 

To get you started (and save you a 
small fortune on a Social Media Marketing 
expert), I’ve put together a list of top tips 
for using Facebook for Business:

1. Create Your Business Profile Fan Page
even if you haven’t decided what you 
plan to do with your Facebook campaign 
just yet, get your business profile page up 
there as soon as possible.

One key point to remember is that you 
should nOT use your personal profile for 
your business. you should only use 
“Pages” for business  and “Profiles” for 
personal use. Facebook frowns upon busi-
nesses using personal profile pages as a 
means to promote business. Don’t run the 
risk of having your account suspended for 
violating Facebooks terms of service.

If you have a personal Facebook account 
already, it’s pretty simple to create a busi-
ness page. Simply log on to www.face-
book.com/pages/create.php and follow 
the instructions.

If you are new to Facebook, it’s proba-
bly best to familiarise yourself with how it 
works and how you can engage with 
other users. Sign up for a personal account 
and start adding your friends. you should 
also start following other businesses so 
you can see what strategy they take with 
their Facebook presence.

2. Claim Your Vanity URL
A “vanity URL” is your Facebook website 
address, typically with a name associated 
to your business. For example, our busi-
ness vanity URL is www.facebook.
com/2bscene. 

you should aim to register your Vanity 
URL as soon as you possibly can. This will 
help protect your brand against squatters 
or other non-related businesses. 

Irish business will need 25 fans of your 
business fan page before they can obtain 
theirs. To gain your first 25 followers why 
not ask all your “friends” from your per-
sonal Facebook profile?  

3. Synchronise with Twitter
If you already have a Twitter account, you 

can synchronise your posts with Facebook. 
What this means is that if you post a mes-
sage on Twitter, it can also appear on 
Facebook. 

This will help reduce the workload in 
keeping your Facebook and Twitter 
account up to date. 

4. Include Links to Your Profile Where-
ever You Can!
Fairly self explanatory. If you want people 
to know about your business profile 
page… tell them about it! 

you should include links on your web-
site, blog and even email signatures. It’s 
not enough to expect people to find you 
through Facebook alone, you need to 
make them aware of it through other 
mediums too.

5. Engage!
Like every other type of Social networking, 
it’s all about engaging and socialising 
with your fans, friends, clients and follow-
ers. 

Try to think of your Social Media 
Marketing as one big networking event. 
Talk to people, ask questions, respond to 
their questions, give free advice etc. 

But! Be careful at how many updates 
you post. Try keep your interactions to a 
reasonable level, maybe one or two inter-
esting posts a day. Otherwise, you will 
just lose their interest.

And just to have something to aspire to, 
here are some examples of business with 
impressive Facebook profiles:

Ben & Jerry’s - www.facebook.com/ben-
jerry
Pizza hut - www.facebook.com/Pizzahut
Victoria’s Secret - www.facebook.com/
victoriassecret
iTunes - www.facebook.com/iTunes
Starbucks - www.facebook.com/
Starbucks
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The Sony Dash
SOny have released a new device that is being described as 
a 'Personal Internet Viewer'. Strangely named the Sony 
Dash, it comes complete with a 7-inch touch-
screen display and access to a repository of over 
1,000 apps that owners can download for 
free.

There is a vast selection of apps to choose 
from including a calendar, news and weather 
app. Of course, this device also has access to 
social networking sites such as Facebook 
and Twitter while also having the ability to 
view videos on youTube. 

In addition to this, it uses BRAVIA Internet 

video that will allow users to watch TV episodes and movies 
with ease.

For some reason, they’ve also built in the ability to allow 
you to use this device as an alarm clock 
that can wake you up to your favour-
ite music or even your favourite inter-
net radio channel.

The device itself is pretty big, so 
therefore I can’t see it coming in 
direct competition with Apple’s iTouch 
– but it does offer similar functionali-
ty. 

you can purchase one of these great 
devices at www.sonystyle.com, prices 
start from $199

By Tom Doyle

(01) 2190223
for business
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Chamber export documentation 
services 

FINGAl Dublin Chamber is officially registered by the 
Department of  Trade & Employment and Chambers Ireland to 
issue and certify export documentation such as Certificates of  
Origin (EU Certs & Arab-Irish Certs), invoices, company docu-
ments and additional documentation.
Why are Certificates of Origin required? 
•	To	meet	foreign	customs	requirements	in	the	importing	state	
•	As	required	by	a	Customer	(consignee)	
•	To	meet	‘quota’	requirements	imposed	by	importing	country	
•	To	comply	with	banking	requirements	/	letters	of 	credit	
•	For	other	official	and	commercial	reasons	

Certificates of Origin 
A Certificate of  Origin is a document required to confirm that 
goods in a particular export shipment are wholly obtained, 
produced, manufactured or processed in a particular country 
(country of  origin). A Certificate of  Origin facilitates the move-
ment of  goods/shipments through customs. The two main 
Certificates of  Origin are:

1. European Certificate of  Origin (EU Cert of  Origin)
2. Arab-Irish Certificate of  Origin (Joint Arab-Irish Cert) 
Arab-Irish Certificates of  Origin are required for the follow-

ing countries: People’s Democratic Republic of  Algeria, 
Kingdom of  Bahrain, Republic of  Iraq, Republic of  Djibouti, 
hashemite Kingdom of  Jordan, State of  Kuwait, Republic of  
lebanon,  State of  Qatar, Islamic Republic of  Mauritania, 
Sultanate of  Oman,  Kingdom of  Morocco, Kingdom of  Saudi 
Arabia State of  Qatar, Republic of  Sudan, Somali Democratic 
Republic, Syrian Arab Republic, Republic of  Tunisia,           
Republic of  Yemen, United Arab Emirates (UAE),  The Great 
Socialist People’s libyan Arab Jamahiriya. 

Arab-Irish Certificates of  Origin are issued jointly with the 
Arab-Irish Chamber of  Commerce and have to be certified and 
in some cases legalised by the Joint Arab-Irish Chamber of  
Commerce following certification by Fingal Dublin Chamber

Invoices, company documents & additional documentation
The Chamber provides a one-stop shop for all certification and 
legalisation requirements including:
•	Advice	 and	 support	 for	 dealing	 with	 the	 Joint	 Arab-Irish	

Chamber of  Commerce
•	Legalisation	 of 	 documents	 at	 Irish	 &	 overseas	 based	

Embassies
•	Apostilles	at	the	Department	of 	Foreign	Affairs
•	Notary	Public	services
•	Translation	services

Certification and legalisation services, where required, are pro-
vided for a wide range of  documents including:
•	Certificates	of 	Origin
•	Invoices,	Packing	Slips
•	Cerificate	of 	Incorporation
•	Powers	of 	Attorney
•	Memorandum	and	Articles	of 	Association

Check with us to-day for information on our cost efficient and speedy 
service. For further details contact Freda at 8900977 or email: freda@
fingaldublinchamber.ie.

Chamber HR: employment law 
and health & safety service

Chamber HR provides 24 hour phone advice service 7 days a week
FINGAl Dublin Chamber is 
delighted to be able to offer 
Chamber hR, the excellent 
cost effective Employment law 
and health & Safety Service to 
businesses through our part-
ners Peninsula Business 
Services.

Chamber hR is a tailor-made 
solution aimed at protecting 
you, your livelihood and your 
business. Our specialist con-
sultants ensure all the neces-
sary systems and procedures 
are put in place to prevent you 
getting into difficulty. If  prob-
lems do arise we are available 
24/7 with practical advice to 
get you out of  trouble as quick-
ly as possible.

New employment legislation, 
contractual requirements and 
case law precedents are being 

introduced frequently, and 
employers are expected to 
implement them immediately. 
Chamber hR can give your 
business a safer, more certain 
future by cutting through the 
bureaucracy and red tape that 
surround personnel and 
employment law. 

Our experienced team will 
review your position and pro-
duce all of  the documentation 
for a professional Personnel 
Management System, includ-
ing employment contracts, 
employee handbooks to ensure 
that your organisation’s rules 
and procedures are available to 
all. Terms and conditions are 
kept up-to-date to suit the cli-
ent’s needs and to take account 
of  changes in legislation. 

All advice given through the 

service is supported by an 
insurance indemnity, protect-
ing your business against legal 
costs defending employment 
legislation claims and most 
unfair dismissal and unlawful 
discrimination awards. Each 
member of  our team has an 
extensive knowledge of  employ-
ment law and a wealth of  expe-
rience throughout many differ-
ent sectors.

Chamber hR also provides a 
24 hour telephone advice serv-
ice 7 days a week.

Through membership of  the 
Chamber you can also receive 
special discounts for the 
Chamber hR Service. For fur-
ther information on this service 
and for a special free consulta-
tion with a Chamber hR 
Consultant contact Tony 

Employment Law 
and Health & Safety 

Seminars

Thursday 27th May 8:30 am
Carlton hotel Dublin Airport, 

Old Airport Road

Wednesday, 2nd June 8:30 am 
Carnegie Court hotel, north 

Street, Swords

Please contact Freda on 
8900977 or Freda@

fingaldublinchamber.ie for 
your invitation.

lambert on 8900977 or tony@
fingaldublinchamber.ie 

Chamber hR is an initiative 
of  Chambers Ireland supported 
by Peninsula Business Services.

FINGaL Dublin Chamber recently 
hosted a special reception in the 
Clarion Hotel, Dublin airport for 
the visit to Ireland of Dr Timothy 
Thahane, Minister of Finance in 
Lesotho. The Minister was accom-
panied by Her Excellency, Mrs 
Mannete Ramaili, Lesotho’s 
ambassador to Ireland. 

Dr Thahane was warmly wel-
comed by Chamber President, 
andrew O’Neill who spoke of the 
many economic ties Ireland and in 
particular the Fingal Region has 
with Lesotho. 

Former Chamber President, 
Francis Whelan spoke of his expe-
riences in doing business in 
Lesotho and the support of Irish 
aid for the region. 

Dr Thahane encouraged busi-
nesses in Ireland to develop 
stronger links to Lesotho as there 
were many business opportunities 
as they develop their economy.

Dr Timothy Thahane is currently 
Minister of Finance and 
Development Planning in Lesotho 
and was a former Vice President 
and Secretary at the World Bank. 
He is also a former Deputy Govenor 
of the South african Reseve Bank 
and was Lesotho’s former 
ambassador to both the United 
States and the EU.

Pictured at the Fingal Dublin Chamber reception for Dr Timothy Thahane, Lesotho's Minister for Finance in 
the Clarion Airport Hotel recently are L-R, Chamber President, Andrew O'Neill, Dr. Timothy Thahane, Mrs. 
Mannete Ramaili, Lesotho's Ambassador to Ireland and Fran Whelan

Reception for Dr Timothy Thahane
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EvEnts 
CALEnDAR
May 18

Digital Media 
networking 
Evening with 
D15 Chamber
18/5/10  6:00 pm 
Linc Centre, Institute of 
Technology, Blanchardstown

May 25

Chamber 
Breakfast 
Presentation on 
Fingal County 
Development 
Plan 
& Metro north Update
25/5/10    7:30 am – 9:30 am
Movies@ Swords.ie, Pavilions 
Shopping Centre

May 25

Chamber 
Business Crowne 
Plaza network 
Group
25/5/10 7:15 am – 8:30 am
Crowne Plaza northwood, Santry

May 26

Chamber 
Business Carlton 
Hotel Dublin 
Airport network 
Group
25/5/10 7:15 am – 8:30 am
Carlton hotel Dublin Airport, Old 
Airport Road

May 26

Fingal County 
Development 
Board Annual 
General 
Meeting
26/5/10 3:00 pm – 6:00 pm
Clarion hotel Dublin Airport

May 27

Fingal Dublin 
Chamber Board 
Meeting
27/5/10 8:00 am – 9:00 am
Pavilions Shopping Centre

May 27

Employment Law 
and Health & 
Safety Seminar
27/5/10 9:00 am – 12:00 pm
Carlton hotel Dublin Airport, Old 
Airport Road
June 1

R132 Task Force 
Presentation to 
Businesses
1/6/10 8:30 am – 10:30 am
Carlton hotel Dublin Airport, Old 
Airport Road

June 8

Chamber 
Business Crowne 
Plaza network 
Group
8/6/10 7:15 am – 8:30 am
Crowne Plaza northwood, Santry

June 9

Chamber 
Business Carlton 
Hotel Dublin 
Airport network 
Group
9/6/10 7:15 am – 8:30 am
Carlton hotel Dublin Airport, Old 
Airport Road

June 22

Chamber 
Business Crowne 
Plaza network 
Group
22/6/10 7:15 am – 8:30 am
Crowne Plaza northwood, Santry

June 23

Chamber 
Business Carlton 
Hotel Dublin 
Airport network 
Group
23/6/10 7:15 am – 8:30 am
Carlton hotel Dublin Airport, Old 
Airport Road

June 24

Fingal Dublin 
Chamber Board 
Meeting
24/6/10 8:00 am – 9:00 am
Clarion hotel Dublin Airport

ThE Fingal Dublin Chamber is always 
delighted to welcome new companies to 
join the Chamber. 

If  you feel you want to be part of  the 
largest and most active business organisa-
tion in the Fingal Region, Chief  Executive 
Tony lambert would like to meet with you 
to discuss how you can benefit from mem-
bership. 

Why not come along to our 'Business 
After 6 Networking Evenings' or join one 
of  our Chamber Business Network Groups 
and see the Chamber in action? 

Join us for our 'Business Before 9 
Breakfast Presentation' on Tuesday, 25th 
May in Movies@ Swords in the Pavilions 
Shopping Centre. This presentation will 
cover the Fingal Development Plan and 

will incluce an update on the Metro North 
project.

For a personal invitation contact Tony 
on T: 8900977 M. 086 2594223 Email: 
tony@fingaldublinchamber.ie  

Alternatively you can check out informa-
tion on joining the Chamber and down-
load an application form on our website 
www.fingaldublinchamber.ie 

Want to be part of a great business networking organisation?

FInGAL Dublin Chamber and D15 Chamber 
recently jointly hosted a “Business After 
6 network evening”.  The special net-
working evening for members of both 
chambers was held in the hilton hotel 
Dublin Airport at northern Cross and was 
attended by over eighty business men 
and women who enjoyed complimentary 
drinks, some nice food and of course 
plenty of networking. 

Fingal Dublin Chamber Chief executive 
Tony Lambert and D15 Chamber 

President, David Donnelly welcomed 
everyone to the evening and looked for-
ward to many more joint events between 
the two chambers.  

The special guest speaker for the 
evening was Michael Dawson, Group CeO 
of The Gift Voucher Shop. An entrepre-
neur his entire life, Michael has left his 
mark across a diverse range of career 
paths, including youth work, politics, lot-
tery, to the business he heads up today. 

Michael is a Director of the Fingal 

County enterprise Board, Fingal Tourism, 
and recently served on the national judg-
ing panel of both the Inter-trade Ireland 
All-island Seedcorn Competition and the 
Ulster Bank Business Achievers Awards.

Michael inspired his audience with his 
stories of starting up The Gift Voucher 
Shop and growing it into a multi-national 
business. he also gave a very thoughtful 
and positive view of the economic situa-
tion which has been frustrating for some 
many businesses.

'Business After 6' Network 
evening at the hilton

Pat Rowan and Brian Cooney

Ciaran May, Ray Ryan and Alan Jordan Michael Dawson, David Donnelly, Tony Lambert and Jock Jordan

Michael Dawson, Pamela Egan, Carol Fagan, Paul Flavin & Tony Lambert Paul Flavin,Ronan Walsh and Aisling Skelton 

Leonie Thornton, David Donnelly and Teresa Magner
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Are you married, children?
Very	much	so.	Godalmighty,	35	years.	One	son.	Anton	Savage.	My	
boss.

Where did you grow up?
Clontarf, Dublin 3.

First paid-for job?
Panellist	on	Teen	Talk,	a	TV	programme	presented	by	Bunny	Carr.	
I was thirteen years old. The money was stunning - just for having 
opinions.

What made you interested in getting into a life of PR?
I was never interested in getting into PR. I was going to be a stun-
ning actor with the Abbey Theatre. Became a member of  the 
Theatre	 company	 in	my	 teens.	 Then	went	 into	 radio/TV.	 Then	
started to write books. Then moved into media training. Then into  
communications consultancy. 

Who was your first major client as a PR Consultant, explain?
Two of  my favourite clients I’ve worked with for thirty years. A 
pharma company which demands secrecy and KPMG. I wouldn’t 
call them PR clients, though - much broader communications 
brief.

In your own opinion, why do you think it is important for a 
company or someone in the public eye to have a PR consultant 
looking after their affairs, what are the benefits, explain?
let me get picky with your question. It’s not just companies or 
people in the public eye who need communications experts advis-
ing them. Most of  the Communications Clinic clients don’t want 
publicity and aren’t ever likely to do something bad enough to 
need PR rescue from. 

All companies need to constantly improve their internal and 
external communications – how they deal with customers and 
staff. What their building says about them. The way their phones 
are answered. The kind of  letters they send. Their web-site. Who, 
in political terms, they might have to influence. how to communi-
cate their philanthropic moves. 

Internal communication is by a country mile more important 
than getting your name in the paper. Companies that communi-
cate well with the people that matter to them are better places to 
work, make profit, survive downturns and are admired by custom-
ers. You don’t do that by press release.

Do you ever get nervous when speaking in public?
More nervous with every passing year. In the early days I was less 
nervous, because I didn’t care as much. 

When you know the livelihood of  a sizeable company of  good 
people could be adversely reflected by you making a public disaster 
of  yourself, you get more scared. Night before any speech/confer-
ence I have nightmares. 

What was the most embarrassing thing ever to happen to you in 
your career?
The day I got mad with a CEO in my office, said “Bloody non-
sense” to him and shot the crown off  my front tooth at him. he 
ducked and it went over his head. When, with a mouth like a 
witch, I leaped up to retrieve it, my half-slip fell off. he stayed a 
client. (I suspect in the hope something that like might happen in 
later meetings.) I gave up crowns (David harris at the Blackrock 
Clinic does mighty implants) and half-slips.

Which clients do you, or have enjoyed working with the most?
Clever, open, funny people who don’t think success requires them 
to become pompous or to sit back with a 'prove it to me' expression 
on them. People who listen and learn. People who are honest and 

don’t need to be flattered. People who read or have some absorbing 
hobby other than making money. 

What are the strengths of this government?
Experience. Knowing the system inside out. Doing the best they 
can.

What do you think are the weaknesses of this government?
Been there a long, long time. Opposition isn’t The End. It’s the 
beginning of  a refreshed new phase.

Do you think any of the opposition parties would make a good 
replacement for the current government? 
Yes. Fine Gael and labour have a rake of  bright people and a lot 
of  energy.

Do you think there should be a general election now?
There’s never a good time to have a general election. In theory, 
now would be a good time, because it might provide a final lancing 
of  the boil of  rage/betrayal/frustration. Or it might not.

Have you ever considered running for government, explain?
Never. Would rather be dead. I think the job of  a TD is the job 
from hell, and the job of  a Minister, while better paid (and you get 
better wheels) is worse, because everybody blames you for every-
thing, you never have a minute to yourself  and everybody thinks 
you have more power than you actually have. 

Politicians are the most under-appreciated professionals in 
Ireland and I have no desire to join them. I would love to be a 
Senator, before Enda Kenny closes the Seanad down. lovely job, 
lovely setting, lovely title.

What’s the most memorable thing to ever happy to you?
Meeting and marrying Tom Savage. Changed everything for the 
better.

What annoys Terry Prone?
Very	 little.	 I	 have	 to	work	 up	 to	 getting	 annoyed	 for	 radio	 pro-
grammes and columns, because am disgustingly happy/content/
grateful with and for my lot. Get a bit floored by interviewers who, 
when a politician has been discovered to have done something 
complicated and disastrous, ask me: “how would you advise 
Minister X?” As in: “You have 30 seconds to sum up what might 
take a day to achieve...”

What are the benefits to any company looking to hire a PR con-
sultant?
If  the company picks right, every aspect of  their business will be 
improved. Communications is not a soft-and-fuzzy extra pasted on 
at the end. It runs through everything.

There are lots of public relations companies who claim to be the 
best at what they do. What sets your company, the 
Communications Clinic apart from these?
We never go for awards or any of  that stuff, and we never get into 
claim and counterclaim. 

here’s the facts. We set up two years ago, in the teeth of  a reces-
sion. We didn’t market. We didn’t have to. Old clients followed us, 
unasked. They told other companies about us. The other compa-
nies came to us, too. We had to recruit staff  earlier this year. We 
work like dogs at a job we love and our building is always awash 
with laughter.  

Lots of small Irish businesses are struggling to survive, what 
advice would you give to them to help them get through this 
current economic climate?
One day at a time. hope. Denial. And hang around with optimists. 
Any fool can look at your balance sheet and give you the bad 
news. 

What you need is someone who sees impossible possibilities and 
doesn’t bore the arse off  you telling you cutting the bill for your 
inkjet cartridges is vital for the future of  your business.

If you could have lunch with three people, past or present, who 
would you chose and why?
You have to let me do couples. Enda Kenny and Fionnuala, 
Padraig Flynn and Dorothy and Anton Savage and Cathy.

Communications woman
Terry Prone

By Kevin O'Brien

"What you need is someone 
who sees impossible 

possibilities and doesn’t bore 
the arse off you telling you 

cutting the bill for your inkjet 
cartridges is vital for the 
future of your business"
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The importance of 
being earnest 

when meeting tax 
filing deadlines

In the current economic climate, it can be easy for businesses to 
ignore tax filing deadlines in an attempt to ease cash flow prob-
lems. however, late filings can result in a significant increase in 
costs as a result of  penalties imposed by Revenue. 

In addition, a pattern of  late 
filing can increase the risk of  
selection for Revenue Audit which 
will almost certainly lead to a loss 
of  time and, in some cases, 
increased professional fees. 
Consequently, the importance of  
meeting Revenue compliance 
deadlines cannot be overstated. 

In general, sole traders and lim-
ited companies share similar 
deadlines for submission of  
PAYE,	 VAT	 and	 RCT	 returns	
and, failure to file them on time, 
can result in interest charges. 
Some taxes are particular to lim-
ited companies and some to sole traders/other chargeable per-
sons and deadline dates differ. 

however, late submission of  both Income Tax and 
Corporation Tax returns will result in a late sur-charge of  
between 5% and 10% of  the tax due, depending on the date of  
filing. In addition, the ability to claim loss relief  for limited 
Companies is restricted where Corporation Tax filings are late 
and, in some cases, this restriction can result in tax refunds 
being lost. 

The case of  directors

It is important to note that proprietory directors are charge-
able persons and obliged to submit an annual Income Tax 
return. Failure to do so on time can result in surprisingly large 
surcharges as the charge is applied to the tax liability before 
credit is given for PAYE deducted. This treatment is commonly 
overlooked by company directors who discover it only when 
they receive an unexpected demand, even though their actual 
tax liability was nil. 

In general, Revenue do allow an 
extended deadline for returns filed 
on line using the Revenue On line 
System where the taxes are also paid 
on line and this method of  filing can 
help cash flow to a degree. 

Although not all taxes and penal-
ties have been covered in this article, 
one fact remains true for all and that 
is, failure to file the relevant return 
on time will almost certainly incur 
additional unnecessary cost in a time 
when taxes are high and cash is in 

short supply. So, if  you agree with Oscar Wilde who said 
'When I was young I used to think that money was the most 
important thing in my life and, now that I am old, I know that 
it is', you will remember to file on time.

Barbara O’ Sullivan CPA, AITI is managing partner 
at Finn & O’ Sullivan, Certified Public Accountants 

www.finnosullivan.ie  Ph: 00353 1 426 5862
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O’Sullivan

Taking the stress out of stress
hAVInG taught stress manage-
ment techniques to hundreds of 
people over the past 10 years, 
one of things that constantly 
amazed me was how the word 
itself seemed to take on a power 
all of its own, and then became 
accepted as a fact. 

So for a few moments, just stop 
reading, look away from the page 
and make up your definition of 
stress. It is harder to get a defini-
tion of what is actually is than one 
might think.

I have heard countless differing 
explanations of what stress is, 

and have read many more in the 
course of my work. The problem 
with this is that if we cannot 
agree on a definition of stress that 
allows us to understand it, then 
how can we manage it? how can 
we control it? how can we recog-
nise it for what it actually is?

I am about to give you an 
extremely useful working defini-
tion of stress that I have devel-
oped as an aid towards helping 
clients manage it. I will expand 
on this in future articles, but for 
now be warned! The definition is 
specifically designed to give you 

control over your own stressors 
and your reaction to them, and 
puts the onus firmly onto you. 

For now, have a read of the fol-
lowing sentence, and take some 
time to really try to understand 
the meaning and purpose of it:

Stress is an internal tension or 
pressure within me, generated 
by me, due to my interpretation 
of an event external to me.

Ian Molloy is a business coach
www.affirmativetherapy.ie

087 7411696
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Cost of waste 
disposal to rise

Following a period of  consul-
tation on the draft, businesses 
wait to see if  what will happen 
with prices and if  the current 
period of  uncertainty in waste 
policy will end. 

In its submission to the 
Department of  the Environment, 
Dublin Chamber criticised the 
draft legislation lacking specif-
ics necessary to properly assess 
the impact on businesses and 
for not taking into considera-
tion the price in competing 
economies. 

The benchmarking of  the cost 
of  waste by Forfas has shown 
that Ireland and Dublin have 
some of  the highest costs for 
disposing of  waste in the 
OECD. An important driver of  
costs in Dublin is the lack of  
appropriate waste treatment 
infrastructure.

Many of  the submissions to 
the Department have raised 
concern regarding the vague 
nature of  the draft legislation.  

“The absence of  a clear meth-
odology for the determination 
of  levies will lead to uncertainty 
for potential investors being 
embedded in Irish law,” said 

Aebhric McGibney, Dublin 
Chamber Director of  Policy. 

“There is far too much dis-
cretion left to the Minister for 
the Environment. Businesses 
that are looking to invest in 
waste treatment facilities 
require a stable policy environ-
ment in order to invest in infra-
structure, which is not provided 

through this draft legislation.”
As for the levy price, Dublin 

Chamber is also concerned that 
levy limit “was picked from 
thin air” as it has no basis in 
the recent waste reports on  
commissioned by the 
Department and other bodies. 

“There is a need for any levy 
to be cost neutral to business,” 

said Mr McGibney. “The 
Department must ensure that 
these new levies are not simply 
seen as a means of  revenue 
generation. The revenue gener-
ated should be used to reduce 
the tax burden and to provide 
grants for waste treatment 
infrastructure that are better for 
the environment.”

ThE Government levy on dis-
posing of  waste could skyrocket 
from €30 per tonne to €120 per 
tonne according to draft legisla-
tion being reviewed by Minister 
Gormley. 

European SME Week Offers New 
Opportunities for Businesses
ThE European market offers huge opportunity to business, 
but with 20 million SMEs in the EU Dublin companies could 
achieve a much needed competitive advantage by engaging 
during European SME Week. European SME Week runs from 
25 May to 1 June, with information on what the EU, national, 
regional and local authorities are offering as support to micro, 
small and medium-sized businesses.

Dublin Chamber through the Enterprise Europe Network 
will be running several events as part of  SME Week. The 
Chamber’s Enterprise Europe Network office offers advice to 
leinster companies looking to expand their business into for-
eign markets. They assist companies in internationalisation 
and guides them through legislative and any import/export 
red tape. 

If  you are looking for new European business partners, 
advises on EU funding available or are lost in EU law this 
service is intended for you. For instance, EEN helped Dormer 
(Ireland) ltd when they were looking for new suppliers. 
Following this experience Ian Richards, Director, has become 
a passionate advocate of  what the network can offer: “EEN is 
an excellent way for companies to make new contacts and 
generate additional business. I have found our contact in 
Dublin Chamber to be extremely helpful. The Network has 
been very effective in helping us sourcing new suppliers that 
otherwise we would have never found out about. This has 
saved us both time and money."

Set up by the European Commission to address the needs of  
SMEs, the network is made up of  close to 600 partner organi-
sations in more than 40 countries. In Ireland, EEN has centres 
in Dublin, Galway, Sligo, Waterford and Cork.

A drop in clinic will be held on Wednesday 25th from 8.30 
to 12.00 to mark the start of  SME Week. For more informa-
tion contact Marion Jammet (01 644 7235 or marion@dublin-
chamber.ie) 

Levy price picked from thin air, says Chamber

Things can only get better

According to a poll carried out by PricewaterhouseCoopers and the 
Dublin Chamber of Commerce at the event, an overwhelming majority 
(90%) of private companies expect their businesses to perform better 
over the next 12 months. Pictured: John Dunne, Partner, PwC Private 
Client Services; Peter Brennan, President, Dublin Chamber of Commerce; 
and Dermot Reilly, Tax Partner, PwC Private Client Services.

Increased frequency on improved bus routes
The Dublin Bus network redesign aims to 
better serve the new patterns of settle-
ment that emerged during the boom years, 
offering customers more direct, frequent 
and reliable services.  

This project, entitled network Direct, was 
undertaken to cater for the changes in 
travel patterns and demand due to the 
considerable population, residential and 
demographic changes that have occurred 
in Dublin, especially in recent years. 

Bus routes will be straightened out with 

fewer diversions off Quality Bus Corridors 
(QBCs). As part of network Direct, there 
will be an increase in the number of routes 
with an average waiting time of just 5 
minutes between services (i.e. a bus every 
10 minutes or less during peak demand 
times). Some routes will be combined to 
simplify the network and to allow for more 
frequent services on these combined 
routes.  

Commenting on the network Direct, Gina 
Quin, Dublin Chamber Chief executive, said: 

“not only are the amended routes better 
synchronised with the residential estates 
and industrial locations that were devel-
oped over the past decade, but when fully 
implemented the new route network will 
be easier for users to understand and will 
offer commuters a more direct, frequent 
and reliable service. 

"This, and Real Time Passenger 
Information, which is coming in 2011, will 
increase the potential to move more com-
muters on to buses.”
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Colm Long (right), Director of Operations, Facebook, addressed an audience at a Dublin Chamber Business 
Breakfast about the business plan of Facebook and its plans for the future. Pictured with Ann O’Leary (left), 
Director of Business & Enterprise, Vodafone, and Jean Hoey, Director of Business Development, Dublin Chamber.

 The investment pipeline is 
made up of  programmes 
announced by semi-state com-
panies, as well as the projected 
investments in energy efficien-
cy, forestry, waste and water. 

The high level Group on 
Green Enterprise’s report 
‘Developing the Green 
Economy’ highlighted that a 
bottleneck existed, preventing 
the rapid deployment of  new 
and emerging technologies, due 
to the fact that too many agen-
cies and Departments were 
involved, with a lack of  one 
body with overall responsibility 
at operational level.

“If  a business was chasing a 
€75 billion prospect, the most 
senior and experienced manag-
ers would be put full time on 
the job and all available resourc-
es marshalled until every oppor-

EvEnts 
CALEnDAR

To find out about these events and how to become a member of the 
Chamber contact Donal Milton (01 644 7200 or Donal@dublinchamber.ie 

€75bn Green Decade
OVER the next ten years €75 billion will be invested in the ‘green’ 
economy. Peter Brennan, Dublin Chamber President, has called 
on the Taoiseach to put a dedicated Minister in charge of  this 
investment pipeline to assist Irish business meet the needs at a 
meeting of  Dublin Chamber’s Green Economy Forum. 

tunity was assessed, addressed, 
funded and delivered,” said Mr 
Brennan. 

“Investment in the green 
economy in Ireland, and export-
ing goods and services, could 
create tens of  thousands of  jobs 
in every region of  the country. 
Yet no-one has overall responsi-
bility at operational level, 
despite the recent Cabinet 
reshuffle. We need leadership 
on this issue. All the identified 
barriers to investment should be 
removed immediately.”

In response to the commer-
cial opportunities presented by 
the Green Economy, the Dublin 
Chamber set up a Green 
Economy Forum. 

In addition, the Chamber is 
run a series of  green workshops 
in	 association	 with	 Vodafone.	
The focus will be to update 

Dublin Chamber members on 
how the legislative and political 
impacts on climate change will 
impact on their organisations, 
to explain the economics behind 
‘going Green’ and to highlight 
how the adoption of  sustaina-
bility practices will lead to long 
term success. 

Wednesday 19th May 2010

Business After Hours
Kindly hosted by Shelbourne Park Greyhound 
Stadium Ltd
Time: 6pm – 8pm
Venue: Shelbourne Park Greyhound Stadium Ltd, 
South Lotts Road, Dublin 4
This event is complimentary to Dublin Chamber 
members but booking is essential
 
Wednesday 19th May 2010

network & Getwork – Meet 
the Buyer Programme
Seminars/networking/One 2 One Buyer Meetings
Time: 9.00am – 5.00pm
Venue: Waterfront hall, Belfast
For more details, please e-mail oliviacorbett@dub-
linchamber.ie 
 
Tuesday 25th May 2010

Business Briefing
Time: 8am-10am
Venue: BDO, Beaux Lane house, Mercer Street Lower, 
Dublin 2
Kindly Sponsored by BDO
This event is complimentary to Dublin Chamber 
members but booking is essential
 
Wednesday 26 May 

Green Economy Forum – 
Debate
Topic: The future Dublin’s Waste Management Plan 
and the Poolbeg Waste-to-energy Facility
Time: 8am – 9.30am (networking starting from 
7.30am)
Debaters: PJ Rudden, RPS Consulting, and Brendan 
Keane, Irish Waste Management Association
Facilitator: David harvey, TV & Radio Presenter and 
owner of City Channel
This event is complimentary to Dublin Chamber 
members but booking is essential
 
Wednesday 26th May 2010

Business Lunch with Dr 
Richard Ward, Chief 
Executive Officer, Lloyd’s
Time: 12.30pm – 2pm
Venue: The Conrad Dublin
 

Wednesday 26th May 2010

Enterprise Europe network – 
Drop in Clinic
Details: Interested in trading in europe? need fund-
ing? Lost in eU law? During this morning session we 
answer all your questions on expending your busi-
ness in europe in a personal and informative way. 
Time: 9.00am-12.00pm                                                     
Venue: Dublin Chamber of Commerce                   
This event is free for Dublin Chamber members but 
booking is essential    

Tuesday 1st June 2010

Speed networking Lunch – 
For Business Owners/
Directors
Time: 12-1.30pm
Venue: The hampton hotel, 19-29 Morehampton 
Road, Donnybrook, Dublin 4 
Kindly hosted by The hampton hotel
This event is complimentary for business owners/
directors but registration is essential
 
Wednesday 9th June 2010

Business After Hours
Time: 6pm – 8pm
Venue: IBTS, Irish Blood Transfusion Service, national 
Blood Centre, James’s Street, Dublin 8
Kindly hosted by IBTS
This event is complimentary to Dublin Chamber 
Members but booking is essential
 
Thursday 10th June 2010

Business Breakfast with 
Padraig McManus, Chief 
Executive Officer, ESB 
Ireland
Time: 7.30am – 9am. Venue: The Alexander hotel
Kindly Sponsored by Vodafone
 
Monday 14th June 2010

Golf – Dublin Chamber of 
Commerce President’s Prize
Tee times available from 1.30pm to 4pm
Venue: Malahide Golf Club, Beechwood, The Grange, 
Malahide, Co Dublin
Prizes kindly sponsored by Oxigen Group

Facing up to technology...

Green Spending
eSB .........................€22bn
BGe ..........................€5bn
eirgrid ......................€4bn
Wind ......................€16bn
Other ReS .................€1bn
eVs ........................€0.5bn
Retrofitting ..............€9bn
SMART Transport......€2bn
Forestry .................€0.7bn
Water .....................€12bn
Waste .......................€2bn
R&D ..........................€1bn

TOTAL ............. €75.2bn

source: EPs Consulting (www.epsconsulting.ie) 
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Richard Bruton on the current 
state of the Irish economy 

ThE Chamber’s recent 'State of  the Irish Economy Seminar' 
was addressed by Richard Bruton TD, Deputy leader of  Fine 
Gael and Spokesperson on Finance. he noted that the Irish 
Economy is currently undergoing its biggest economic crisis in 
history. The decision to establish NAMA and related decisions 
around the management of  the economy has raised significant 
questions. Deputy Bruton delivered an insightful presentation 
which outlined his views on what must be done to put the 
economy back on track.

The North Dublin Chamber of  
Commerce continues to seek the 
views of  top economists who 
regularly keep our members 
updated in the current affairs of  
our economy. We provide our 
members with the opportunity to 
engage with the speaker and 
enter into what can often be ‘live-
ly’ Q&A sessions. Some of  the 
speakers at  previous seminars 
have included Dan Mcloughlin, 
Chief  Economist with Bank of  
Ireland,	 and	 Dr.	 Valerio	 Poti,	

Chair of  the Master in Finance and Capital Markets pro-
gramme at DCU Business School.

an invitation to join NDCC

ThE North Dublin Chamber of  Commerce is always delighted 
to welcome new companies to join the Chamber. As the second 
oldest Chamber in the Dublin region we have successfully rep-
resented businesses in Dublin 5, 7, 9, 11, 13 and 17 since the 
1980s. 

In addition, we have recently established a strategic alliance 
with Dublin Chamber of  Commerce, one of  the oldest in the 
world, in order to strengthen the value proposition for our 
members.

If  you are interested in joining the Chamber you can contact 
our administrator, Orla Dawson T: 7008861 E ndcc@dcu.ie, or 
the head of  our Membership Development Group, Andrew 
Willis E andrew.willis@fbd.ie

Alternatively you can download a membership application 
form on our website www.ndcc.ie

nDCC president outlines 
chamber priorities for 2010
Chamber has had to adapt to the rapidly changing environment

NDCC recently launched a seminar series 
directed at SME's to provide realistic infor-
mation to assist with how businesses oper-
ate in this changing economic climate. 

The first seminar, which took place in 
the Conference Centre at the Regency 
hotel on 15th April addressed the current 
hR needs of  SME's. The seminar was 
delivered by Philip Carney, MD of  B2E.  
he examined the various employment 
issues that employers are now facing, 
including:
•	What	you	need	in	place	-	Your	Legal	

Framework; 
•	Managing	HR	with	Reduced	Staff 	

Numbers;
•	Motivating	Staff 	in	Times	of 	Crisis;
•	Handling	Staff 	Reaction	to	Cutbacks;
•	Redundancies	&	Pension	Issues;

Our second seminar, which takes place 
on Wednesday 19th May at the Conference 
Centre at the Marino Institute of  Education, 
will focus on Business Banking for SME’s. 
Our speaker, Rory Fahy, MD of  Pembroke 
Equity Partners will leave attendees with a 
clear understanding of:-
•	What	business	sectors	the	banks	are	cur-

rently lending to;
•	What	form	of 	finance	will	this	lending	

take; 
•	How	will	the	bank	assess	the	lending	

risk of  the business owner and the busi-

ness itself;
•	How	to	address	the	issues	of 	stressed	

finance with your existing bank;
•	How	to	negotiate	and	what	to	negotiate	

on when it comes to stressed finance;

Our third seminar, which will take place 
on Wednesday 16th June, will be a direct 
follow up to this session and will demon-
strate how to present your borrowing case 
to the bank. Jason Bradshaw, Director of  
Corporate Finance at hilary haydon 
Chartered Accountants will address the 
following issues:-
•	How	important	is	the	Business	Banking	

Relationship to the borrowing case;
•	What	is	your	business	plan	important;
•	What	are	the	key	points	you	need	to	

demonstrate within your business plan;
•	What	supporting	information	should	

you include;
•	How	do	you	deal	with	problem	areas	

within the plan;
There is no charge for these events but 

confirmation of  attendance is required to 
secure your place.   If  you would like to 
attend or would like further information 
please contact Orla Dawson on 01 – 
7008861 or alternatively by e-mail at 
ndcc@dcu.ie

Chamber Launches Seminar Series for SMe’s

TALKING BUSINESS: John Manley (Celtic Logistics), Denis Bird (Magnet Networks), Tony Kilcoyne (KDA 
Accountants)  

The Chamber, like many of  its SME mem-
bers, has had to adapt over the course of  
the past 18 months to the rapidly changing 
business environment. 

At every meeting of  the Chamber’s 
Executive and Council, the elected mem-
bers have worked to develop new ways to 
add value to Chamber membership and 
meet the new demands of  our members. 
This included a series of  electronic surveys 
that approximately 75% of  membership 
completed. 

This consultation process actively shaped 
the Chamber’s response and, as an ongo-
ing process, continues to challenge us in 
how we do business and deliver for our 
members. As a Chamber, we have had a 
really successful year in terms of  events 
and interfacing with our members. 

We have worked very hard to facilitate 
business-to-business networking and 
encourage members to work collaborative-
ly with each other. hopefully, the relevance 
of  our Chamber to our members is now 
even stronger than ever.

When I took over as President of  the 

North Dublin Chamber of  Commerce, the 
goal was to firstly to create a vibrant 
Chamber with a series of  events that were 
relevant and interesting, and secondly to 
develop and maintain a strong and distinct 
voice on behalf  of  our members with key 
government ministers, public agencies and 
local government. 

The practical focus of  our events around 
networking is now much more geared 
towards providing briefings which are topi-
cal and really can contribute to the issues 
which we all face in our business. We have 
had some really excellent speakers at our 
events over the last 12 months and this has 
allowed members to tap into their knowl-
edge and experience. 

The programme for the remainder of  the 
year will be to continue to provide top edge 
speakers who can offer practical advise on 
themes such as:-
•	Raising	Finance	for	SMEs;
•	Business	Planning;
•	Social	Media	to	Develop	your	Business;	

It is important to remember that the 
work of  the Chamber does not happen in 

isolation, it occurs because members direct 
us to deliver and because you, the mem-
bers support it. It is your Chamber and it is 
there to serve you, your involvement and 
participation makes it stronger and more 
effective.

By Tony Boyle
President, North Dublin 
Chamber of Commerce
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Late payment interest

The majority of  businesses, in 
the absence of  a written con-
tract addressing late payments 
and interest penalties, are not 
aware of  the EU late Payment 
in Commercial Transactions 
Regulations 2002 which entitles 
them to interest on monies not 
paid on time. 

The legislation attempts to 
harmonize cross border trad-
ing, while promoting prompt 
payment, by providing a stand-
ard 30 day payment period. If  
payment is not received within 
30 days you are automatically 
entitled to penalty interest. The 
30 day period will usually com-
mence upon the date of  receipt 
of  the invoice. 

however, where the invoice is 
received prior to delivery of  
goods/services or the date of  
invoice is uncertain, the period 
commences upon the date of  
receipt of  the goods/services. If  
there is a standard custom and 
practice for payment already 
established between the parties 
then the interest penalty will 
only take effect after that stand-
ard payment period has 
expired.

The late rate

The penalty interest rate 
applicable is the European 
Central Bank’s main refinanc-
ing rate (currently 1%) plus an 
additional 7 percentage points. 
Since 1st January 2010 the pen-
alty interest rate is 8% per 
annum (equating to a daily 
charge of  .022% per day). The 
rate will remain at 8% until the 
1st July 2010 when the 
European Central Bank’s main 
refinancing rate may change. 
Such a sum can be significant, 
particularly where in today’s 
climates invoices can be out-
standing for up to 6 months or 
longer.

Where payment is late, the 
legislation also provides for 
compensation towards the rele-

vant recovery costs of  up to 
e100. 

While the legislation provides 
a fallback which some business 
can benefit under, a written 
contract is always more prefer-
able and will provide you with 
more comfort in these unstable 
economic times. 

however a few words of  
warning regarding written con-
tracts: - watch out for grossly 
unfair terms. The supplier of  
goods/services can seek to have 
unfair terms varied or the con-
tract deemed unenforceable by 
the Court or an Arbitrator 
under legislation. 

Ensure you don’t try to 
impose disproportionate penal-
ty interest rates or periods 
which are likely to be chal-
lenged. Given the implications 
for ones business, it always safer 
to take legal advice when it 
comes to the drafting of  con-
tracts. 

Grainne Crowley, Solicitor 
Should you have any queries in 
relation to this article or need assist-
ance in chasing the interest that you 
are entitled to, contact Grainne in 
Crowley Millar Solicitors:-  
Grainne@crowleymillar.com

FOR every business dealing with credit control in these uncertain 
times, operating a less forgiving and tighter credit system is a 
necessity

By Grainne Crowley 
Crowley Millar Solicitors 

Legal File
Increased powers of the Office of the 
Director of Corporate Enforcement
WITh the establishment of The Office of 
the Director of Corporate enforcement 
(ODCe) in 2001, Irish corporate business 
was encouraged to ensure compliance 
with Company law or be substantially 
penalised for failing to comply with the 
provisions of the Companies Acts. 

The statutory authority of the ODCe 
applies to all companies registered in 
Ireland and the application of its authority 
has seen significant developments and 
improvement in corporate governance of 
late, which is hoped to secure increased 
public and economic confidence.  

The main powers of the ODCE are:

Prosecution: The ODCe has the power to 
prosecute offences by way of an immedi-
ate fine, summary prosecution and the 
power to refer a matter to the Director of 
Public Prosecutions, where an indictable 
offence under the Companies Acts has 
been committed. 

Investigation: The ODCe has powers 
investigation, where there is a suspicion 
of an offence under the Companies Acts 
and can delegate authority to its inspec-
tors to inspect company books and records 
or can require the directors of a company 
to furnish company books and records to 
the ODCe for inspection.

Restriction & Disqualification: The ODCe 
has powers to prohibit a person from act-
ing as a director of a company in Ireland 

in certain circumstances, such as a person 
who is an undercharged bankrupt. 

Compliance: Generally, the role of the 
ODCe is to promote compliance with the 
provisions of Company law especially 
measures to improve compliance with 
obligations such as filing annual returns 
on time with the Companies Registration 
Office.

Insolvent Companies: The ODCe has the 
power to inspect any books and papers in 
the possession of an insolvent company 
and the company is required to facilitate 
such an inspection. 

Significant Developments 

In response to calls for improving compli-
ance by companies and stricter enforce-
ment of the law in Ireland, the Companies 
(Amendment) Act, 2009 has given the 
ODCe increased authority and powers, the 
more notable of which are as follows:

Increased transparency for loans to 
Directors: Company officers (whether 
they were aware or not), can now be 
guilty of an offence where a company 
makes a loan to directors (or connected 
persons) in breach of the Companies Acts 
in contrast to the position previously, 
where only directors who were in willful 
default and authorised or permitted the 
loans, were guilty of such an offence. 
There are also increased obligations to 

disclose such transactions in the company 
accounts.

Investigation: The ODCe also has increased 
investigative powers including the power 
to search, seize and remove accounts, 
paper records and electronic information 
on foot of the appropriate warrant.

Removal of Legal Professional Privilege: 
A company will now be compelled to dis-
close or surrender information to the ODCe 
which before they may have refused on 
the grounds that the information was 
protected by legal professional privilege. 
Right of Access: The ODCe has an express 
right of access over increased classes of 
company information including the regis-
ter of directors’ interests in contracts or 
proposed contracts with the company, 
which all companies are required to main-
tain.

It is anticipated that the recent enhanced 
authority and powers granted to the ODCe 
by the new legislation will secure a 
renewed confidence in Irish business 
which of course is badly needed following 
recent events.  

Mary Dunne
Mary is an Associate in the Litigation 
Department of Crowley Millar, Solicitors, 
15 Lower Mount Street, Dublin 2 and can 
be contacted by e-mail: 
mary@crowleymillar.com

If payment 
is not 
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within 

30 days 
you are 

automatically 
entitled 

to penalty 
interest
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More work, less free time!
Survey shows Irish people are busier than ever

DeSPITe the recession, a new survey has found that Irish people 
have less free time on their hands than ever. A recent JCI 
Survey found that 57% of respondents have less leisure time 
than they did 12 months ago, surprising given the highly pub-
licised unemployment figures. 

With the majority of people (56%) having between one and 
four hours free time per day there is still no time for relaxing 
– 70% of all surveyed said that they would like to use their 
‘down time’ to develop their business potential and network-
ing skills. This figure is up 14% on 2008 levels. 

Only 68% of those surveyed are in full time employment. 
Mark Kelly, JCI Ireland President, feels this survey is a reflec-

tion of the mood of the nation. “With the downturn in the jobs 
market, we are all maximising our free time both to boost CVs 
and for personal development. It is encouraging that so few 
people are willing to rest on their laurels and at JCI we are 
certainly seeing an increase in interest in the community based 
and business focused work that we do.” 

JCI Ireland is part of the largest personal and leadership 
development organisation for young people in the world - 
Junior Chamber International. 

About this survey: 134 Irish respondents; responses collected 
between February 5th – 26th, 2010; For a breakdown of the 
figure, please contact chriskelly@olearypr.ie.

Chamber agm to mix business 
with networking pleasure
MARy hanafin TD, Minister for Tourism, Culture and Sports, will 
address the Chamber at a combined AGM and networking 
event being held at the Dun Laoghaire Institute of Art, Design 
and Technology on Tuesday 18th May. The AGM, which offers 
an opportunity for members and guests to observe and/or get 
involved in the governance of the Chamber, is at 6.30 pm. The 
Minister's address and networking event will immediately fol-
low at 7.00 pm.

Rather than limit the evening to just 
an AGM that might have limited appeal 
to attendees, the Chamber has added a 
networking event to the agenda. This is 
an opportunity for members and guests 
to learn about the Minister's initiatives, 
particularly those that relate to increas-
ing tourism and cultural business activ-
ity in the Dun Laoghaire Rathdown and 
then network and "talk shop" with 
business and political leaders from 
across the county.

At the same time, the Chamber, which is not funded by gov-
ernment and is supported and run by its member businesses, 
believes that it is important to increase the business communi-
ties’ involvement in the Chamber’s activities.

To keep participant’s hunger at bay, light refreshments will 
be provided by our generous hosts at the IADT. For further 
information, you can contact the Chamber at 284 5066 or 
e-mail info@dlrchamber.ie. 

DUN laoghaire Rathdown County 
Council to commence Phase 2 of  the 
'Metals' project cover over DART line at 
Dun laoghaire Pavilion

The County Council recently completed 
Phase 1 cover over the DART/rail line 
between the Pavilion development and the 
Dun laoghaire harbour. Work was com-
pleted in time to permit its use during last 
Augusts’ Festival of  World Cultures. 

The project has created a large new pub-
lic open space that links Dun laoghaire 
town and harbour and which can be used 
for community events, outdoor dining, 
gatherings and by visitors enjoying the 
seafront. This is something that the 
Chamber believes is critical to economic 
renewal in the area. 

The second phase of  the project began 
on Monday 10th May. The new phase will 
bring much needed decoration and pur-
pose to the newly created public space. 
Work will initially concentrate on enhanc-
ing the area around the harbour and DART 
station and is set to finish in time for the 
2010 Festival of  World Cultures which this 
year runs from the 23rd to 25th of  July.

After the festival concludes work will 
focus on the new Pavilion cover, as well as 
Crofton and Marine Road with the whole 
project aimed for completion in April 
2011. 

The latter phase was deliberately delayed 
to minimize disruption to adjacent busi-
nesses and allow the new outdoor space to 
be used for outdoor activities such as con-
certs and ‘al fresco’ dining during the 

warmer months of  the year.
 The project is part of  a series with the 

aim to rejuvenate the town of  Dun 
laoghaire and here at the Chamber, we 
can’t wait to see and enjoy the results.

Council to commence work at 
the Pavilion in Dún Laoghaire
Chamber believes plan is critical to economic renewal in the area

ThE Dun laoghaire Rathdown 
Chamber has entered into a cooperative 
agreement with JCI Dun laoghaire. JCI 
Dun laoghaire, formerly known as the 
‘Junior Chamber’, was established to 
provide networking and leadership 
opportunities for business people 
between the ages of  20 and 40. 

The DlR Chamber, which has been in 
existence since 1939, seeks to enhance 
Dun laoghaire Rathdown as a place 
where business can prosper and people 
thrive. 

Among other things, the two organisa-
tions have agreed to open at least one 
seat on each of  their respective govern-
ing councils to a representative of  the 
other organisation, to cross promote and 
cooperate on a programme of  common 
events, share information and publish 
articles and press releases on a coopera-
tive basis and work together on items of  
common interest.

Given that both organisations exist to 
promote business in Dún laoghaire 
Rathdown, it was agreed that they would 
be more effective working together than 
they would be individually.

Chamber And JCI Dun Laoghaire Ink Agreement

Chamber President Michael Sanfey shown with JCI Dun Laoghaire President Gillian Daly signing a coop-
erative agreement establishing a working relationship between the two organisations
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Chamber backs expansion 
of the park at Carrickmines
ThE proposal to expand the Park at Carrickmines has been 
news of  late as the Dun laoghaire Rathdown County Council 
has gone back and forth with John Gormley TD, Minister for 
the Environment, heritage and local Government. 

The County Council, voted to amend the Draft County 
Development Plan to allow development of  a Tesco supermar-
ket on the site. They were then ordered by the Minister to delete 
the proposal as he was concerned with its consistency with the 
Greater Dublin Area Retail hierarchy, the generation of  car 
based traffic and its impact on other retail centres in the coun-
ty.  

The Chamber had previously gone on record in support of  
the decision of  the elected Councillors, citing the benefit of  its 
significant economic activity, 800 direct jobs and added tax 
revenues. 

The Chamber believes that the proposal complies with the 
Greater Dublin Area Retail Strategy which allows 100,000 sqm 
of  additional retail in the county, only 10,000 of  which would 
be used by the proposal.

As regards traffic, the proposal is sized to cater for the pro-
jected residential and employment growth of  Kiltiernan, 
Glenamuck, Carrickmines and Stepaside, with a current popu-
lation of  18,000 and a projected population of  35,000 people, 
located within a short distance of  the centre. This will eliminate 
the need for these people to drive to existing supermarkets that 
are further away from their homes. 

While the chamber is concerned with maintaining the vitality 
of  other commercial areas, we believe the impact of  the 
Carrickmines proposal on a town like Dun laoghaire would be 
modest because the bulk of  its patrons will come from the 
immediate area and relatively few people would go from Dun 
laoghaire to Carrickmines to shop at a supermarket and simi-
lar neighbourhood shops.  Instead, to strengthen Dun laoghaire 
town the Chamber has supported efforts to enhance is street-
scape and seafront, attract the cruise line industry to its har-
bour, market its historic character and make traffic and parking 
easier for visitors 

Not about sprawl

While much of  the opposition to the expansion at 
Carrickmines is based on a perception of  it being motorway 
development and sprawl, well known environmentalist Frank 
McDonald published an article in the Irish Times on 22 April 
2010 saying that the matter is not as simple as that. his article 
cited similar logic as has been put forth by the Chamber relative 
to the need and suitability of  the project to surrounding com-
munity.

In direct response to the Minister’s prior order, the County 
Council has voted to initiate an amendment to the County 
Development Plan to increase the allowable development at 
Carrickmines and simultaneously reduce the allowable devel-
opment at Cherrywood. This is intended to eliminate any argu-
ment over consistency with the Greater Dublin Area Retail 
hierarchy and is an action that the Chamber fully supports. 
The Chamber sees no reason that Dun laoghaire Rathdown 
should be compelled to have fewer major retail centres per 
capita than Fingal and South Dublin Counties or Dublin City.

Standard
Business

To advertise to 25,000 businesses
The Business Standard is delivered directly 

to 25,000 companies across Dublin every month

Call Mike on 01-460 1673

ON Monday 12th April 2010, 
Minister Eamon Ryan launched 
the EnviroCom 2010 Awards. 
Now in their fourth year, the 
awards recognise businesses 
and agencies that operate in 
Dun laoghaire-Rathdown for 
their efforts to preserve the 
environment of  the County. 

A total of  ten awards are 
granted in the categories of  
waste management, energy 
management, engaging com-
munities in environmental 
projects, overall environmental 
performance and special merit. 
The EnviroCom Awards are 
renowned for showcasing inno-
vation, dedication and success 
in environmental management 
in Dun laoghaire-Rathdown. 
They also encourage the devel-
opment of  sustainable commu-
nities, the protection of  the 
county's environment and pro-
motion of  healthy lifestyles.

The EnviroCom awards are 
presented by the County 
Development Board whose 
members are representatives of  
local Government, local 
Development Agencies, State 
Agencies and Social Partners. 
The awards are organised by 
the Chamber with the assist-
ance of  the award sponsors 
which include EPA, SEI, hSE, 

Nominations sought for 2010 
business environmental awards
Get recognition for the actions your firm has taken to protect the environment in Dun Laoghaire Rathdown 

Failte Ireland, Dun laoghaire-
Rathdown County Enterprise 
Board and our newest sponsor 
WEEE.

The EnviroCom 2010 Awards 
competition is open to busi-
nesses and public/non-profit 
agencies that operate within 
the county of  Dun laoghaire-

Rathdown. Nominations for 
the awards are being accepted 
through June 25th. Winners 
will be announced at a gala 
awards dinner on Thursday 
14th October 2010 at the 
Radisson Blu St. helen's 
hotel.

For information on the 

awards or help submitting a 
nomination, just contact hal 
ledford, Chamber CEO at 01 
284 5066 or e-mail hal@dlr-
chamber.ie.

You can also get information 
and can apply online at www.
dlrchamber.ie/envirocoma-
wards. 

L to R, DLR Chamber President Michael Sanfey; Sean Aylward Manager of the Nutgrove Shopping Centre and past 
winner of an EnviroCom Award; Eamonn Ryan TD, Minister for Communications, Energy and Natural Resources and 
Margaret Coles, Green Business Officer at the DLR County Council at the launch of the EnviroCom 2010 Awards 
held at the Nutgrove Shopping Centre.

Celebrate World Environment Day On June 5th
ThE Green Business Officer at the Dún 
laoghaire-Rathdown County Council, 
Margaret Coles, is encouraging local 
groups, businesses and associations to 
mark World Environment Day, by joining 
the worldwide celebration of  positive 
action for the environment. 

“Greening businesses and infrastructure 
can reduce greenhouse gas emissions, 
extract and use less natural resources, cre-
ate less waste and reduce social disparities 

while at the same time deliver better returns 
on natural, human and economic 
investments,” she said.

Coles also emphasised that 
outstanding environmental lead-
ers that have exemplified inspi-
ration, vision, innovation, lead-
ership and action for the environ-
ment in Dun laoghaire Rathdown 
are honoured annually at the Envirocom 
Awards. 

“As we celebrate World Environment 
Day on June 5th,” said Coles, “let us 

consider carefully the actions each 
of  us must take, and then address 
ourselves to our common task of  
preserving all life on Earth.”

World Environment Day 
(WED) is a day aimed at stimu-

lating awareness of  the environ-
ment and enhances political attention 

and public action.
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Footfall steadies out
Experian’s analysis reveals 

that during January to March 
2010 average footfall decreased 
less than one per cent compared 
with the same period last year.

The Experian National 
Footfall Index shows that 
although year on year footfall 
fell by 1.6 per cent in January, 
retailers received an encourag-
ing boost as shopper visits to 
high streets and shopping cen-
tres increased in February and 
again in March by one per cent 
and 0.4 per cent respectively. 
This the first time positive year 
on year footfall values has been 
recorded since March 2008. 

Conversely footfall figures for 
Northern Ireland for the first 
three months of  the year 
decreased, dropping by almost 
six per cent compared to the 
first quarter of  2009. January 
year on year footfall figures 
were down a significant 8.3 per 
cent whilst February and March 
also decreased, by 4.3 and 4.6 
per cent respectively. 

Paul Slevin, head of  Sales 
and Marketing for Experian in 
Ireland, explained: 

"After a long period of  declin-

ing footfall, February and 
March's year on year figures 
will come as welcome news to 
retailers, particularly as the 
January sales were jeopardised 
by this year’s cold weather. Not 
only were there more people 
out and about, but purchasing 
also increased as figures from 
the Central Statistics Office 
show that the volumes of  sales 
in February were up three per 
cent compared with the same 
month last year. This again rep-
resents the first annual increase 
in sales for more than two 
years.”

On Northern Ireland’s retail 
performance, Slevin adds: "In 
Northern Ireland, the footfall 
figure for the first quarter 
decreased by almost six per 
cent, which is a significant drop 
compared to the same period 
last year. It is possible that some 
of  those Southern shoppers 
who have been visiting Northern 
Ireland to take advantage of  the 
weaker pound and the lower 
VAT	 rate,	 are	 now	 looking	 for	
value for money closer to 
home." 

1st quarter footfall down less than one per cent compared to 2009 
FIGURES released on 19 April 2010 by Experian®, the global 
information services company, shows that the consistently declin-
ing footfall experienced by retailers in the Republic of  Ireland for 
the past two years appears to be steadying.

Growth Predicted

ReCenT CSO figures from the industrial sector show that output 
recovered strongly in the first quarter of the year. IBeC said this 
growth in manufacturing was further evidence of economic 
recovery.

Commenting on the CSO numbers, IBeC senior economist Fergal 
O’Brien said: "This is a further indication that the volume of out-
put in the wider Irish economy is now growing again. Industrial 
sector production was up 6% on the first quarter of 2009 and, on 
a seasonally adjusted basis, increased 15% on the final quarter of 
2009. 

"While the high-tech sector has clearly led the recovery, output 
from the traditional sector has now recorded two successive quar-
ters of growth, albeit coming from a very low base. Traditional 
sector output therefore remains 3% below that of quarter 1 
2009. 

"Despite the improvement in volumes, price pressures remain 
a big problem for Irish manufacturers. Output values were 11% 
lower than in the first quarter of last year, with prices actually 
under more pressure in the high tech sector than in traditional 
manufacturing. Turnover in the food sector, in particular, has ben-
efited from the pick-up in global commodity prices. nevertheless, 
cost and competitiveness pressures remain a significant threat to 
the manufacturing sector."

Educated Work Force

ACCORDInG to the Forfas report, the proportion of employees in 
the retail and wholesale sectors without a Leaving Certificate fell 
from 37% to 22% between 1999 and 2009. 

This also shows that 21% of all workers in the sector have 
completed some sort of higher education qualification – up from 
12% in 1999

Irish On-Line retail store

Stayhome2shop.com, Ireland’s first privately owned on-line 
department store that offers Irish public top quality products at 
affordable prices on line predicts major growth in an ever com-
petitive Irish market. 

The Stayhome2shop motto is, customer service and value at all 
times. With a range of new products to offer the customer, they 
claim they won’t be beaten on price.

In the first few months of trading Stayhome2shop has had 
good success selling its products, not only here in Ireland but as 
far afield as Canada, Belgium & Indonesia. They believe a big part 
of this success is down to the confidence people have when they 
visit their site. The site claims that if you can show you are a safe 
& secure site with terms & conditions that protects the customer 
such as a good returns policy then people feel happy offering 
their payment details and buying on your site.      

As an accredited retailer with 100% secure payment process-
ing, many items include free shipping to anywhere in Ireland. The 
company is constantly looking at adding new ranges with a focus 
on quality and value being at the forefront at all times. They 
accept all major credit and debit cards and promise delivery 
within 5-7 working days. They have different offers every 
month. 

 Fast moving news...

Do you have a news story? Then simply e-mail 
it through to retail@businessstandard.ie

Industrial Production 2005-2010

2005        2006        2007        2008        2009       2010
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Experian Ireland’s
Annual Business Luncheon

Thursday, 17th June 2010
Four Seasons Hotel • Simmonscourt Road, Dublin 4 • Time: 13.00 -14.30

With Guest Speaker Dr. John Teeling

Dr. John Teeling is a successful and inspiring entrepreneur  who has been working in 
the natural resources sector for many years. Perhaps he will be better known to some of 

you as the  founder and Chairman of Cooley Distillery

For further information to book please mailto: angela.robbins@experian.ie

Tel: 01 846 9205
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Crossword
The solution to this crossword will appear in the next issue.
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Across
1 - Capital of the Bahamas (6)

7 - Bags (8)

8 - Net (anag) (3)

9 - Vital essence (6)

10 - Content word (4)

11 - Consumed (5)

13 - Dallied; acted frivolously (7)

15 - Person who foretells the future (7)

17 - Snow and rain mix (5)

21 - Lens distances (4)

22 - Cooks (6)

23 - Apply (3)

24 - Merciless (8)

25 - Gets up (6)

Down
1 - Not tea (anag) (6)

2 - Diminishing of light (6)

3 - Customers (5)

4 - Height (7)

5 - Grateful (8)

6 - Female shirt (6)

12 - Leaving nothing implied (8)

14 - Cheer (7)

16 - Novice (6)

18 - Follows (6)

19 - Used for drying (6)

20 - Dance (5)

aCROSS 

1 - Capital of the Bahamas (6) 

7 - Bags (8) 

8 - Net (anag) (3) 

9 - Vital essence (6) 

10 - Content word (4) 

11 - Consumed (5) 

13 - Dallied; acted frivolously (7) 

15 - Person who foretells the 

future (7) 

17 - Snow and rain mix (5) 

21 - Lens distances (4) 

22 - Cooks (6) 

23 - apply (3) 

24 - Merciless (8) 

25 - Gets up (6) 

DOWN  

1 - Not tea (anag) (6) 

2 - Diminishing of light (6) 

3 - Customers (5) 

4 - Height (7) 

5 - Grateful (8) 

6 - Female shirt (6) 

12 - Leaving nothing implied (8) 

14 - Cheer (7) 

16 - Novice (6) 

18 - Follows (6) 

19 - Used for drying (6) 

20 - Dance (5)

Funny Business...

Job Interview
WhILe being interviewed for a job, the personnel 
manager said to the Johnson brothers: 

'We're going to give you a written examination. 
Ten questions. Whoever gets most right we'll hire.' 
Papers were produced and the boys set to work 
answering the general knowledge questions. When 
the time was up the personnel manager collected 
and marked the papers. 

'Well,' said he, 'you've both got nine out of ten, 
but I'm giving Sean the job.' 'Why's that?' asked 
Pat. 'Well,' said the manager, 'you both got the 
same question wrong but he had 'I don't know this' 
and you had 'neither do I!'

Confused Accountant
An accountant dies and goes to heaven. he reach-
es the pearly gates and is amazed to see a happy 
crowd all waving banners and chanting his name. 

After a few minutes St. Peter comes running 
across and says, "I'm sorry I wasn't here to greet 
you personally. God is looking forward to meeting 
such a remarkable man as yourself." The account-
ant is perplexed. "I've tried to lead a good life, but 
I am overwhelmed by your welcome," he tells St. 
Peter. 

"It's the least we can do for someone as special 
as you are. Imagine, living to the age of 123 and 
still looking so young," says St. Peter. The man 
looks even more dumbfounded and replies, "123 
years old? I don't know what you mean. I'm only 
40."

St. Peter replies, "But that can't be right - we've 
seen your time sheets!"

Here you go Revenue
A BUSIneSSMAn on his deathbed called his friend 
and said, "Bill, I want you to promise me that 
when I die you will have my remains cremated."

"And what," his friend asked, "do you want me 
to do with your ashes?"The businessman said, "Just 
put them in an envelope and mail them to the 

Revenue Service. Write on the envelope, "now, you 
have everything."

Smart Graduate
A GRADe school teacher was asking students what 
their parents did for a living. "John, you be first. 
What does your mother do all day?" John stood up 
and proudly said, "She's a doctor." 

"That's wonderful. how about you, Tara?" Tara 
shyly stood up, scuffed her feet and said, "My 
father is a Postman." "Thank you, Tara" said the 
teacher. "What does your parent do, Peter?" Peter 
proudly stood up and announced, "nothing. he's 
works for the department of enterprise, Trade and 
Inovation."

not Long To Live
A WOMAn hears from her doctor that she has only 
half a year to live. The doctor advises her to marry 
an economist and to live on the Southside of 
Dublin. The woman asks: will this cure my illness? 
The doctor replies: no, but the half year will seem 
pretty long

Bank Manager Talk
A GUy walks into a bank and says to the teller at 
the window, "I want to open a bloody' current 
account" To which the lady replied, "I beg your 
pardon, what did you say?"

"Listen up , I said I want to open a bloody' 
Current account right now.""Sir, I'm sorry but we do 
not tolerate that kind of language in this bank!" 
The teller left the window and went over to the 
bank manager and told him about her situation. 

They both returned and the manager asked, 
"What seems to be the problem here?""There's no 
problem," the man said, "I just won €50 million in 
the lottery and I want to open a bloody' current 
account in this bank!" 

"I see sir," the manager said, "and this cow is 
giving you a hard time?"

Interesting facts...
l The store brand 7-11 in the US sells 10,000 

pots of coffee an hour, every hour, every 
day.

l According to statistics 90% of all 
restaurants opened in Ireland fail during 
their first year of operation.

l harrods have three private wells to supply 
their water!

l If Wal-Mart in the US was classified as a 
country, it would be the 24th most 
productive country in the world.

l Microsoft made $16,005 in revenue in its 
first year of operation.

l Oil tycoon, John D. Rockefeller, was the 
world's first billionaire.

l The creator of the NIKe Swoosh symbol 
was paid only $35 for the design.

l The longest place name in Ireland is 
Muckanaghederdauhaulia, in County 
Galway.

l The original Guinness Brewery in Dublin 
has a 9,000 year lease on it's property, at 
a perpetual rate of 45 Irish pounds per 
year.

l Catherine Kelly, who died in 1785, was 
allegedly the smallest Irish woman ever. 
With a total height of just 34 inches and a 
weight of 8 pounds, she was known as 
“The Irish Fairy.”

l The original seven “Celtic Nations” are: 
Ireland, Scotland, Wales, Isle of Man, 
Cornwall, Brittany (in France) and Galicia 
(in Spain).

l “Gulliver’s Travels” writer Jonathan Swift is 
buried in St. Patrick's Cathedral in Dublin.

l In 1800, the population of Ireland was 
almost twice as large as that of the United 
States. By 2000, America’s population was 
about 60 times that of Ireland

l The tune of the "Star Spangled Banner" 
was composed by the great blind harper 
Turlough O’Carolan, who died about 35 
years before the American revolution.

l Baileys Irish Cream which was launched in 
Ireland in the early seventies, is now the 
most popular liqueur in the world

l About 30% of the people in Australia are 
of Irish descent

D A M S O N S N I G H T
I I B A E U
R O D E O R A V I N E S
G D E E Y I S
E E L S I C Y N E R O

E I A V C
G S T R A P P I N G K
L K T E A
I D O L R U T A G U E
M N S R K G A
M E S S A G E I V I E S
E E G E N E
R A T I O R A V A G E S

Last Issue's 
Crossword Solution
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Do you think the government are doing 
enough to help businesses in Ireland?

no 84%

no 21%

no 8%

no 39%

Yes 16%

Yes 92%

Yes 79%

Yes 61%

Are you finding it hard to obtain credit?

Do you think the opposition parties like 
Fine Gael and Labour would make a 

good alternative government?

Are you confident that your company 
will survive over the next few years?

The Business Standard carried out survey with 100 Dublin business owners to 
find out how they are coping during these economic times. Survey conducted on 
face to face basis between Monday 3rd -12th May 2010. 

no confidence in Government

Is this the business dream team?

ThE first poll from the Business Standard 
has bad news for the Government from 
the business sector. A whopping 84% of  
our owner's survey think the coalition is 
not doing enough to support companies 
in Ireland.

Remarkably, although the business 
community could be forgiven for lunging 
out after a bad two years, they do more 
than condemn the Government. More 
than nine out of  ten believe that the 
opposition parties of  Fine Gael and 

labour would do a better job. Whether 
this is tenable given labour's strong 
showing in the polls and the traditional 
antipathy between socialists and capital-
ists is anyone's guess.

Owners are not any happier with those 
other bastions of  capitalism, the banks. 
79% say they are still have difficulties 
raising credit. 

But given that around 40% of  them 
think they won't be around in the next 
few years, maybe the banks are right!


